
Social
innovation 
2012



Creating eConomiC opportunity

8     enabling Small Businesses & entrepreneurs

10  promoting economic inclusion

13  advocating for policy Change

enaBLing greener CommerCe

19  managing our Footprint

23  a greener Workplace

25  Shipping and Logistics

26  a greener marketplace

30  environmental advocacy

poWering giving

36  paypal for nonprofits

37  eBay-enabled giving

38  StubHub Foundation

3    a message from our Ceo

4    introduction

43  employee engagement

46  eBay Foundation

47  running a responsible Business

Contents



eBay inc. Social innovation 2012 3

DEAR FRIENDS,
over the past year, we’ve challenged ourselves 
to think about how we can build upon this strong 
foundation and apply the full breadth of our assets 
toward achieving measurable impact in ways that 
make sense for our business. the result, which you’ll 
learn more about here, is a global approach to Social 
innovation centered around making meaningful, 
lasting progress in three key areas that are deeply 
aligned to our unique resources and focus as a 
company: creating economic opportunity, enabling 
greener commerce and powering charitable giving. 

eBay inc. has been built on the conviction that we’re 
more than just a company. through our employees, 
technologies and global networks, we’re committed 

to advancing positive change through our business. put simply, we approach our work with 
a strong sense of purpose. and as eBay inc. and commerce continue to evolve, this guiding 
notion of why we’re here and what we’re contributing to the world will be more critical than 
ever in ensuring that both our business and society continue to grow and thrive.

What follows is our full Social innovation strategy and an associated set of three-year goals, 
which outline our vision for the social and environmental impact that we think we can drive 
– alongside positive financial performance. i invite you to read it and further engage with our 
content on ebayinc.com/socialinnovation – as well as share with others and let us know what 
you think. 

i’m pleased with our efforts to date, and look forward to all the progress we’ll make together 
in the years to come. We’re only just getting started.

John Donahoe 
president & Ceo, eBay inc.

i joined eBay inc. almost 
ten years ago, drawn to the 
unique opportunity to change 
the world and build a great 
and enduring company in the 
process. in the years that 
have followed, i’ve not only 
become more convinced 
of this potential – i’ve also 
been deeply inspired by 
our dedication to realizing it 
through the innovative and 
passionate efforts of our 
global workforce.
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in the years that have followed, we’ve placed a strong sense of purpose at the core of our 
identity; a guiding notion that together we can transform the world that pushes our actions 
and thinking every day. 

our intent is to use disruptive Social innovation to drive results not only for our shareholders, 
but also for the people who our platform supports, the communities where we do business, 
and the planet that we serve. We believe that through our efforts, we can look beyond a 
paradigm where ‘corporate responsibility’ doesn’t just promise to do less harm – but instead 
works to make the world a better, more sustainable and enabling place for all people – in ways 
that only eBay inc. and our unique combination of assets can do.

Nearly two decades ago,  

our founder pierre omidyar  

envisioned that technology- 

enabled and people-centered 

commerce could not only be 

a good business concept, but 

also a positive force for social 

and environmental change.  



eBay inc. Social innovation 2012 5

OUR THREE-yeAR
COMMITMENTS
using 2012 as our  
baseline, we’ve  
identified a set of goals 
to help align our efforts 
over the next three 
years to drive impact in 
specific and measurable 
ways. it is our hope that 
these goals just begin  
to scratch the surface  
of the impact that we 
can make.

Creating eConomiC opportunity
•  Scale 10 social innovations that catalyze economic development

•  Help >10,000 low income entrepreneurs achieve increased financial returns

•  expand access to goods and services for >5 million people living in poverty

In 2012, our economic opportunity goals are specific to the impact that we believe we can drive 
through eBay Foundation. We’re currently identifying goals for our other core business and 
advocacy efforts and the social impact we hope to achieve through them.

enaBLing greener CommerCe
•  Source at least 8% of eBay inc. energy use from cleaner sources by 2015

•  achieve 10% reduction in carbon per transaction in 2013*

•  incorporate environmental criteria into global shipping vendor contracts in 2013

•  realize 10% growth in number of users that engage with our greener commerce 
programs by 2015 over 2012 baseline

 *  The carbon reduction goal that we have articulated for 2013 is a one-year vs three-year target, 
as this goal is based on a new methodology that we’re still testing. Next year, we’ll  
reassess our metrics, and articulate a new goal for 2014 and beyond.

poWering giving
•  Double the number of customers that take action on behalf of a charity through our 

giving programs and platforms 

•  Double the total value of funds generated for charitable organizations through our 
giving programs and platforms

• Double the number of charities that benefit from our giving programs and platforms
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Creating economic opportunity

Since eBay inc. got started in 1995, we’ve been fundamentally rethinking the old models of 
buying, selling and paying to create a new paradigm for commerce. one that empowers all 
people – no matter their skills, abilities or geographic location – to join in, contribute  
and succeed. 

most people see how we do this every day – by connecting individuals and businesses of all 
sizes to global markets, and by developing technologies that enable commerce that is simple, 
transparent, participatory, and collaborative. Less visible but equally important is how we also 
combine these core business activities with strategic investments through the opportunity 
project, an eBay Foundation initiative, as well as our international advocacy efforts to create 
opportunities for not only developed world traders and retailers, but also disadvantaged 
populations and developing countries – extending our impact to the places that need it most.

We’ll continue to think and act in new ways that help more individuals connect and participate 
in the global economy. explore some stories of impact from around the world.

in addition, we’re currently identifying 
goals for our other core business and 
advocacy efforts and the social impact 
we hope to achieve through them. 
eBay inc. will continue to update 
this section as we begin to track our 
progress against them.

today digital technology  
is enabling us to push the  
boundaries of traditional  
commercial interactions,  
fueling increasingly  
connected commerce.  
We believe in a future for 
commerce that is open,  
diverse, and inclusive – and 
one that brings about new 
opportunities for everyone to 
participate and create value. 

2015 Goals 
We’ll be a disruptive force for 
creating economic opportunity 
around the world

Download the Full Scorecard >

Photo courtesy of Samasource, eBay Foundation nonprofit partner. 

http://www.ebayinc.com/system/download_links/pdfs/eBaySI_Goals_FINAL3.pdf?download=1 


eBay inc. Social innovation 2012 7

Creating economic opportunity

WHERE WE WERE IN 2012

eBay Foundation partnered with both Samasource 
and grameen Foundation in 2012 to scale innovations 
they’re pioneering. at Samasource, that innovation is 
their SamaHub technology platform; at grameen  
Foundation, their mobile transaction platform and  
mobile marketplace in indonesia.

HoW WE’ll GEt to 2015

in addition to our work with Samasource and grameen 
Foundation, eBay Foundation has partnered with Santa 
Clara university’s global Social Benefit incubator to 
fund a cohort of four social entrepreneurs. in 2013 and 
beyond, we’ll continue to look for new innovations that 
create economic opportunities for eBay Foundation to 
fund and scale.

Accelerate the innovators 
GoAl  Scale 10 social innovations that catalyze economic development

WHy It’s ImpoRtANt

if we’re going to meet the most pressing 
social challenges, we have to find a way to 
help organizations accelerate their impact.

WHERE WE WERE IN 2012

in 2012, eBay Foundation signed a grant agreement  
with grameen Foundation intended to support and 
expand the businesses of 1,500-2,500 (primarily  
female) microentrepreneurs.

HoW WE’ll GEt to 2015

We’ll begin to see results of the grameen Foundation 
project in 2013, and expect to expand our efforts to 
new, additional partners to augment our impact in 2013  
and beyond.

Enrich entrepreneurs
GoAl  Help >10,000 low income entrepreneurs achieve increased financial returns

WHy It’s ImpoRtANt

nearly one half of the world’s population 
lives on less than $2/day. Helping them 
increase their income is a critical step in 
lifting individuals and communities out  
of poverty.

WHERE WE WERE IN 2012

in 2012, eBay Foundation signed a grant agreement  
with grameen Foundation intended to allow the  
entrepreneurs that we’re supporting through the  
project to reach a customer base of 150,000-250,000.

HoW WE’ll GEt to 2015

We’ll begin to see the results of the grameen  
Foundation project in 2013, and expect to expand our  
efforts to new, additional partners that are focused on 
making markets more efficient, competitive and  
inclusive. We’ll be looking to new, different partners  
to augment our impact in 2013 and beyond.

Drive economic participation  
GoAl expand access to goods and services for >5 million people living in poverty

WHy It’s ImpoRtANt

most of the 3+ billion people which make 
up the world’s poor face significant  
barriers: not only do they lack access to 
markets and to financial services, they 
also pay higher prices for goods and  
services than the rest of the  
world’s population.

In 2012, our economic opportunity goals are specific to the impact that we believe we can drive through eBay Foundation. We’re currently identifying goals for our other core business and 
advocacy efforts and the social impact we hope to achieve through them.
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See How eBay Inc. is Enabling Commerce
through its global sellers, merchants & retail partners

Nick martin  •  the pros Closet 
Boulder, Colorado

eBay  •  Born out of a love for cycling, 
nick martin founded the pro’s Closet  
in 2005 to sell used and new bike  
equipment on eBay. today, they employ 
16 people, and process more than 200 
shipments a day to customers all over  
the world.

thomas & Eriko Bertrand  •  Bento & Co.
Kyoto, Japan  

paypal  •  the Bertrands moved to Kyoto 
in 2008, just as the economy turned. 
Looking for work, thomas started a  
business selling Bento boxes to  
customers in France. over the last five 
years, and with the help of paypal’s  
payment processing and currency 
exchange services, the business has 
expanded to employ seven people and 
service customers all over the world.

read more stories > 

enabling Small Businesses & entrepreneurs 
Since our inception, eBay inc. has offered a dynamic technology platform for individuals all over the world to build and grow 
successful small business enterprises. at the core of all we do is a fundamental belief in the worth and value of people. and as 
we strive to innovate within a fast-changing commerce landscape, this founding principle is more important than ever. 

We recognize the power of our business to create more possibilities for more people around the world, and we continue to 
provide solutions that empower people to start and grow new businesses.

Creating economic opportunity

http://www.ebayinc.com/social-innovation/creating-economic-opportunity/enabling-small-businesses
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Supporting entrepreneurS

to date, there have been countless examples from across the globe of individuals who’ve leveraged our platforms to not only 
make a living for themselves, but build businesses that employ others as well – in some cases, hundreds of others. We know, 
however, that starting and growing an online business – much less one that serves thousands of customers in multiple markets 
or employs hundreds of people – can be a long, complex and expensive process. 

With the assets and strengths of our portfolio companies, we continually work to make it easier for entrepreneurs to launch and 
build their businesses, access cutting-edge technologies and compete on a global scale. Because we know that when small 
businesses are able to grow and thrive so, too, are the individuals who make them up and the families and communities who 
touch them every day.

Here are some of the resources we provide to help entrepreneurs get started and businesses to advance.

Currently, more than 25 million entrepreneurs and small business owners do business on eBay, 
globally. We offer a full suite of resources and services to sellers to help them start and grow  
their businesses.

•  Local, offline eBay university selling classes

•  Shipping and export programs, like the new global Shipping platform which helps simplify and 
streamline international shipping and customs processes for sellers

•  other tools like online tutorials, free eco-friendly packaging and seasonal selling guides

•  new pilot programs and initiatives to help individual entrepreneurs scale to full-fledged small  
businesses, powered by eBay.com

With localized websites in 21 global markets and supporting payments in 25 different currencies, 
paypal makes paying and getting paid fast, easy and secure for businesses immediately from  
their start.

•  Critical business functions such as accepting credit cards and checks, sending invoices and data 
security, all available with no set-up fee or monthly service charge

•  Currency conversion services to help any business, of any size participate in the global economy

•  new solutions, like paypal Here, and new pilot programs, like the small business initiative,  
that enable small businesses to access new financial services products and accept payment  
anywhere, anytime

Creating economic opportunity
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through the opportunity project, we connect entrepreneurs in developing countries with  
resources and expertise to help grow their enterprises. in turn, the organizations we support are 
able to help more individuals in some of the world’s most dis-advantaged areas begin to realize 
their wage-earning potential.

•  Different monetary resources – ranging from one-time strategic grants to impact investments  
– help scale innovative approaches to creating economic opportunity

•  other supports, like skills-based employee volunteerism and sharing our technological expertise, 
enable entrepreneurs in new ways

promoting economic inclusion 
the artisan in the favelas of Brazil looking for new customers. the young person in the slums of india with an idea to generate 
just a little more income for his family. the female entrepreneur in rural indonesia with a mobile phone and unwavering spirit. 
We believe all these individuals – and everyone across the globe – should have the ability to earn an income and be  
self-sufficient.

We know that when people have the opportunity to connect to global markets and contribute in the economy, good things 
happen. individuals are able to provide for themselves, their families, and their broader communities, and countries grow and 
become more prosperous. our platforms enable everyone – no matter their skills, abilities, or geographic location – to participate 
in the global economy. and through our own unique programs, as well as strategic investments in innovative organizations that 
advance new models for economic inclusion, we extend our business expertise to have even greater social impact.

Creating economic opportunity
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aCCeSSiBiLity & regionaL programS 

Building on our commitment to support entrepreneurs and small businesses, eBay inc. has developed several initiatives 
deliberately designed for the needs of underserved communities that often don’t have access to traditional income  
earning opportunities.

United States  •  eBay

in 2010, we began working with the national Federation for the Blind to advance our efforts to deliver an accessible eBay 
platform that creates opportunities for people of all abilities – including the visually impaired. in 2011, we jointly launched a  
new pilot training and mentorship program to empower the visually impaired to launch their own e-commerce businesses  
using eBay.

United States  •  paypal 

We’re piloting a new small business initiative in partnership with opportunity Fund, a community development financial 
institution (CDFi) in California. Launched in 2012, the program aims to equip underserved micro-businesses (like neighborhood 
dry cleaners or city parking services) with a simple, high-value bundle of financial services products to build and grow  
their enterprises.

Korea  •  eBay

in collaboration with the Korea ministry of employment and Labor (moeL), eBay Korea promotes the online sale of items from 
“social enterprises” that actively hire socially vulnerable people, including the disabled.

Turkey  •  gittigidiyor

through relationships with KeDv (Foundation for the Support of Women’s Work) and toBB (the union of Chambers and  
Commodity exchanges of turkey), gittigidiyor, an eBay subsidiary in turkey, is supporting female entrepreneurs in selling  
handmade products.

Creating economic opportunity
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novemBer 2012

in addition to the monetary resources we have granted as part of our 
work with grameen Foundation and Samasource, we are providing  
in-kind support in the form of skilled eBay inc. employees that will put 
their expertise to work for communities that need it most.SeptemBer 2012 

nearly a decade after eBay Foundation’s first grant in support of  
grameen Foundation, we were delighted to see their mobile  
microfranchising initiative selected as one of the winners of our  
ompetition with ashoka Changemakers. in September 2012, we  
committed an additional $750K towards the development of mobile 
technology solutions to be piloted by rural entrepreneurs in indonesia 
and then scaled globally. 

novemBer 2011 

We launched a partnership with Samasource, a nonprofit that connects 
people living in poverty to internet-based microwork, to help the  
organization expand its work in india and provide more employment 
opportunities for vulnerable populations in the country – particularly 
women and young adults.SeptemBer 2011 

the competition winners are announced! the caliber and diversity of 
entries were impressive -- and with the help of the Changemakers.com 
community along with a group of expert judges, we identified 5  
winners, each of whom received a $50,000 grant from eBay  
Foundation. they were: Fundación paraguaya, grameen Foundation, 
nuru energy, Solidarium Fair trade and twin Cities riSe!. 

JuLy 2011 

as part of the ashoka Changemakers partnership, a team of eBay  
engineers developed a new Facebook application that allows  
individuals anywhere around the globe to learn about, vote on, like  
and share their favorite competition entries from within Facebook.  
We launched the new app to facilitate voting in our competition and it 
has been used for every one since. in fact, one year after launch, the 
app had already logged nearly 10,000 users from around the world and 
was available in english, French, portuguese and Spanish.

marCH 2011 

eBay Foundation partners with ashoka Changemakers to identify  
organizations advancing job creation among disadvantaged  
populations in truly new and innovative ways. our “powering economic 
opportunity: Create a World that Works” competition ultimately  
received nearly 900 entries from 83 countries, the most ever for a 
single competition on changemakers.com.

eBay FounDation  

We extend our commitment to creating economic opportunity through strategic investments in disruptive new initiatives 
working toward enabling all people – in developed and developing countries alike – to participate in the economy.  
through the opportunity project, an initiative of eBay Foundation, we share our resources – from funding to technology, 
mentoring to training – to help promising social innovations scale and spread their impact.

Creating economic opportunity

eBay Foundation Milestones
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miCropLaCe 

in addition to the philanthropic investments that are made through the 
opportunity project and eBay Foundation, microplace helps finance the fight 
against global poverty – inspiring individuals to invest in the world’s working poor 
and offering an alternative to the global formal banking infrastructure. 

Delivered and managed through our paypal business, microplace enables 
everyday people to make micro-investments in entrepreneurs operating in the 
most underserved communities in the world. in this way, we further eBay inc.’s 
core founding commitment to promote market access and financial inclusion.

advocating for policy Change  
We’re dedicated to advancing meaningful economic opportunity through our 
business and philanthropic efforts across the globe, but recognize that we’re 
simply one company and can’t do everything alone. 

one of our biggest assets is our voice and we understand the broad-reaching 
positive social change we can achieve through advocacy and cross-sector 
collaboration. We support policies that encourage economic diversity and actively 
work to enlist others in making the economy work better for all.

CommerCe 3.0

Small businesses look to eBay inc. and our various services to help them participate, connect, 
and grow in the global economy. eBay inc. has recently commissioned economic research 
in the eu and uS, proving what we have intuitively known to be true – this global internet-
enabled economic activity has significant benefits for entrepreneurs, small businesses, 
consumers, and countries around the world.

We also believe specific legislative and policy actions can be undertaken to better support 
entrepreneurs and small businesses to participate in global trade. in 2012, we’ve begun to put 
forward a series of recommendations in both the eu and uS that, together, form a roadmap 
toward creating a more inclusive economy. 

EBAY MAIN STREET
eBay’s grassroots network of 
more than 300,000 individuals, 
empowers our community to be 
informed and take action on  
policies that influence their ability 
to fully participate in commerce. 

Learn more >

Creating economic opportunity

http://www.ebaymainstreet.com
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For more about Commerce 3.0 and our efforts to promote cross-border trade, check out our digital downloadable library, here.

Creating economic opportunity

http://www.ebayinc.com/social-innovation/creating-economic-opportunity/advocating-policy-change
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our StaKeHoLDerS 

in addition to our international advocacy efforts, we collaborate regularly with nonprofit organizations, peer companies and other 
stakeholders through memberships and affiliations such as:

Creating economic opportunity
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2015 Goals 
We’ll be the leading global 
engine for greener commerce

Download the Full Scorecard >

enabling greener Commerce

as a global business, we are committed to running our technology platforms, facilities, and 
systems in ways that challenge business as usual and break down conventions, constantly 
improving the service we provide to our customers – and radically reducing our environmental 
impact. We believe that as our business grows, we have the opportunity to use our footprint 
as a laboratory for innovative technology that does not take more from the planet than we can 
give back. and because we know that some of the most important work we do is sharing  
what we’ve learned, we often lend our voice to local, national, and global policy discussions, 
while working to design new systems and policies that communities around the world can 
benefit from.

We also believe that behind every innovation are one or more brilliant minds. at eBay inc,  
the backbone of our work to enable greener commerce is our employees, spread across  
more than 20 countries around the globe. they are where our best ideas come from.  
Whether or not it’s listed as part of their job description, each one is excited and encouraged 
by the chance to play a role in driving our business forward while shaping a brighter, greener 
future for the planet and communities around the world.

over the past few years,  
a lot has changed at eBay.  
not only in our growing  
portfolio of businesses, 
but in the ways that those 
businesses – and the retail 
partners, merchants, and 
customers that they support 
– engage with and give back  
to the world.

Photo taken from the roof of eBay Inc.’s flagship data center in South Jordan, UT.

http://www.ebayinc.com/system/download_links/pdfs/eBaySI_Goals_FINAL3.pdf?download=1
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enabling greener Commerce

WHERE WE WERE IN 2012

1.4% of total uS electricity came from renewables in 
2012, 5.6% globally. Sources include solar and fuel 
cells at our San Jose north campus location as well as 
green power purchases in Dreilinden and Dublin.

HoW WE’ll GEt to 2015

prioritize cleaner energy investments where they make 
business sense and where grid electricity is  
particularly carbon-intensive.

Run cleaner 
GoAl  Source at least 8% of eBay inc. energy use from cleaner sources by 2015

WHy It’s ImpoRtANt

using cleaner sources of energy is our  
best and most impactful opportunity for  
reducing eBay’s direct environmental 
footprint.

WHERE WE WERE IN 2012

using our newly developed Digital Service efficiency 
metric, we calculated a baseline of 11.5 grams of  
carbon per 1,000 transactions on eBay.

HoW WE’ll GEt to 2015

renewable energy and innovation across the stack – 
from tuning the code that runs the platform to  
efficiency projects across the data center portfolio.

Drive efficiency
GoAl  achieve 10% reduction in carbon per transaction in 2013*

WHy It’s ImpoRtANt

Data centers are eBay’s “factories,”  
and becoming the greenest commerce  
platform in the world means making them 
as efficient as possible. 

*  The carbon reduction goal that we have articulated for 2013 is a one-year vs three-year target, as this goal is based on a new methodology that we’re still  
testing. Next year, we’ll reassess our metrics, and articulate a new goal for 2014 and beyond.
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WHERE WE WERE IN 2012

in 2012, we identified attributes necessary for a program 
to be deemed ‘green’ (measureable environmental  
impact, green messaging, etc) and developed specific 
‘people’ metrics associated with each. 

HoW WE’ll GEt to 2015

expand current key programs, embed features and  
tools in the core experience and develop new, greener 
commerce offerings.

Expand the community
GoAl   realize 10% growth in number of users that engage with our greener commerce 

programs by 2015 over 2012 baseline

WHy It’s ImpoRtANt

What we aim to affect is the people  
behind the transactions, not just the  
products themselves. 

WHERE WE WERE IN 2012

in 2012, we undertook a project to assess scope of 
global shipping footprint and identify ways to build 
green programs. We developed draft criteria as a first 
step in working with vendors to report and improve  
environmental performance.

HoW WE’ll GEt to 2015

implement a clear set of vendor expectations and  
criteria into all rFps and, eventually, contracts.

Ship greener  
GoAl incorporate environmental criteria into global shipping vendor contracts in 2013

WHy It’s ImpoRtANt

operating under eBay values extends 
beyond just our own employees. to affect 
real change, we need to get everyone  
on board. 

enabling greener Commerce
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managing our Footprint 
each day, eBay inc. connects hundreds of millions of individuals and retailers around the world through our eBay marketplaces, 
paypal and eBay enterprise businesses. these connections are powered by our data centers, which account for half of our 
energy use and generate the largest share of our carbon emissions.

our global footprint

enabling greener Commerce
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our energy approaCH 

Conventional wisdom suggests that as our business continues to grow rapidly, so will our environmental footprint. But we’re 
not satisfied with this paradigm; instead, we’re throwing open the doors to disruptive innovation and challenging both ourselves 
and our partners to do better. We see this as an opportunity to drive meaningful change – not just within our company, but also 
among the retailers and small businesses who use our platforms and across the broader commerce industry.

our strategy for conserving energy and reducing carbon emissions throughout our data centers and other operations is  
three-fold: strive for radical efficiency in our structures and processes; leverage on-site clean energy when and where it  
makes sense; and supplement our energy supply by procuring renewable energy from off-site sources.

meaSurement 

as we reimagine the way our data center facilities are designed and managed, we’re bringing our it and facilities teams into 
full alignment and gaining insights about our performance through better and more accurate measurement. We’ve developed 
a new, business-level metric to measure our carbon emissions and energy usage, which we call the Digital Service efficiency 
metric. it not only paints a complete picture of the energy usage associated with actions that people take through our eBay 
marketplaces business, but it also allows us to fine-tune our technical infrastructure in real time. We think of it like a  
miles-per-gallon equivalent for data centers; enabling our executives and technology teams to see the results of how the  
eBay ‘engine’ performs as our customers drove it.

enabling greener Commerce

DSE dashboard reflects data through end of 2012.

http://dse.ebay.com/
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Salt Lake City, utah Las vegas, nevada phoenix, arizona

2012 KEY Data center region totals

Data CenterS 

in 2008, we embarked upon a multi-year data center consolidation project to move our operations out of leased facilities and 
into company-owned buildings, where we can have better control over our energy use and operating costs. to help inform our 
efforts and share best practices, we’ve been working with progressive industry organizations like the green grid, a consortium 
of policy makers, technology providers, facility architects, and utility companies focused on improving resource efficiency.

enabling greener Commerce
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in the Spring of 2008, eBay inc. goes big with our first foray into 
renewables and creates San Jose’s largest commercial solar 
array: 650 kW and 3,248 panels atop our paypal campus.

in July 2009, a 500 kW Bloom fuel cell installation turns on behind 
our LeeD-certified mint building in San Jose.

utah outdoes San Jose: we unveil a 665 kW array atop our Salt 
Lake City data center in June of 2012. eBay employee green 
team members get to name panels after themselves.

Bloom comes back in a big way: in June 2012, we announced 
that our new utah data center would be the first in the world to 
run on 6mW of fuel cells as a primary power source.

reneWaBLe energy

to further reduce our environmental footprint while increasing the reliability of our energy supply and stabilizing costs over the 
long term, we’re investing in a variety of cleaner energy technologies to help power our offices and data centers. over the 
years, we’ve experimented with both on-site solar and fuel cell technologies, and our investments have added up to more than 
8mW of clean energy capacity.

We recognize our responsibility to inform investors and other stakeholders about our successes and challenges in managing 
carbon emissions. to help facilitate this transparency, we’ve responded to the Carbon Disclosure project’s annual investor 
request since 2006. 

enabling greener Commerce
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ten percent of employees in tel aviv, israel gave up 
their cars to participate in a company-funded bike 
share program!

a greener Workplace  
From Shanghai to rio de Janeiro and tel aviv to omaha, our more than 108 offices are not 
only our idea labs and our innovation hubs – they also represent a significant portion of our 
environmental footprint. and the employees that work in them care – about the work they 
do while they’re there, as well as the way the offices are operated and their impact on the 
communities around them.

BuiLDingS

From our office buildings to our data centers, every facility we’ve built from the ground up 
has been designed and constructed with the environment in mind. in cases where we’ve 
purchased existing buildings or are leased space, our facilities teams and local employee 
green teams are working hand-in-hand to reduce our footprint through energy efficiency 
investments, lighting retrofits and other improvements. 

our design and construction efforts are informed, in part, by the u.S. green Building Council’s 
Leadership in energy and environmental Design (LeeD®) principles. Since 2008, every building 
we’ve built has been constructed to LeeD gold standards, and we’re committed to continuing 
to build with the environment in mind for all new construction, globally.

WaSte management

at many of our offices globally, we’re reducing waste sent to landfills through 
aggressive recycling and composting programs. at our San Jose, California 
headquarters, our Zero Waste for green Space program has completely 
eliminated employee waste bins and has achieved landfill diversion rates over 
90%. Local teams in offices around the world have followed San Jose’s lead, 
getting creative in their efforts to reduce waste by running promotions that 
encourage employees to use durables instead of disposables and start recycling 
and composting.

our corporate it and data center teams have also set the bar high: both only 
partner with e-Steward-certified providers to recycle all of our old hardware 
and other electronic waste. and, our data center team is actively involved in 
programs with the hardware vendors that we use to reduce not only  
packaging waste but responsibly recycle the thousands of data center  
servers and other equipment at the end of their life with us.

enabling greener Commerce
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2012 SHUTTLE PROGRAM Impact

enabling greener Commerce

empLoyee Commuting & tranSportation

in addition, we’re cutting carbon emissions from employee commuting by promoting and incentivizing transit use, biking and 
ridesharing. in 2011, our green team in Scottsdale, arizona was instrumental in pioneering the first five electric vehicle charging 
stations at eBay inc., and as of 2012 we also provide chargers for employees at our two San Jose campuses. at different 
locations around the world, we’re experimenting with creative ways to get cars off the road completely: a shuttle program at 
our headquarters in San Jose; preferred parking for carpools and more fuel efficient cars in Salt Lake City, utah; and bike share 
programs in tel aviv, israel and Dreilinden, germany.

many eBay inc. employees work across the world with other teams and customers, and the miles they travel on business 
contribute significantly to our environmental impacts. to help reduce some of that travel, we’ve installed 570 video conferencing 
systems around the world. in 2012, more than 100,000 video conferences were held, each one representing a trip that didn’t 
have to be taken, whether across town or across the world.
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enabling greener Commerce

Shipping & Logistics   
eBay is a global enabler of commerce, with hundreds of millions of packages sent to customers from our sellers, merchants and 
retail partners annually. in 2011, when eBay enterprise joined the eBay inc. family, we formally entered the fulfillment business 
and shipped millions of packages for leading retail brands that year. 

all of that shipping has environmental consequences. But it also presents significant opportunities to change things for the 
better. We believe that we can use that scale to do business in a smarter way, both in our own operations and by finding 
innovative ways to make the entire system greener.

paCKaging & materiaLS

Usps 
While we know that roughly 70% of the environmental impact of shipping comes from how packages travel from one place to 
another, we know that the packaging and boxes themselves have impact, too. this is why, in 2007, we partnered with the uS 
postal Service to develop a co-branded, Cradle-to-Cradle certified shipping box, and made it available to our sellers at no charge. 
the program is currently providing eco-friendlier boxes to hundreds of thousands of sellers each year.

eBay Box pilot
after first working on improving the materials in standard boxes, we set out 
to dream big and envision a world where sending a package moves from a 
design-for-disposal transaction to a system optimized for packaging reuse.  
in 2010, we created the branded, reusable, recycled-content eBay Box with  
a front flap (designed to be easily reusable) that required minimal taping.  
as a pilot, we sent 100,000 boxes out, asking our buyers and sellers to 
track their journey online and write notes to each other as they passed 
them on. the pilot engaged hundreds of thousands of buyers and sellers 
and encouraged them to embrace reusable packaging. Findings from this 
experiment are informing program design in markets around the world.

SHipping operationS

With the acquisition of eBay enterprise and the launch of eBay’s global Shipping program, we have the opportunity to make 
environmental sustainability core to our shipping initiatives. our current focus areas include promoting the use of sustainable 
packaging materials and design, optimizing our shipping networks (logistics) and modes of transportation, and running efficient 
warehouses and distribution centers.

an important step on this path is to share our environmental commitments with our vendors and partner with them in a shared 
vision. over the next three years, we plan to integrate performance objectives into our vendor contract requirements and 
report on our performance and key findings. our shipping partners are key to our success, and we look forward to rolling up our 
sleeves and working with them to make our collective efforts greener.
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a greener marketplace    
as a global enabler of commerce, we’re acutely aware that commerce breeds consumption, and that, consumption and 
environmental responsibility have often stood at odds with one another. today, a global paradigm for ‘green shopping’ has 
emerged: grounded in ‘making stuff better’ – but still making stuff. 

We know that how things are made is important and that what consumers buy will have varying degrees of impact on our 
planet. and while we believe that we have an opportunity as a global business to improve access to greener products, we also 
believe we can improve how people shop: their relationship with products, and the way they find, purchase, own, pass on or 
eventually dispose of them.

research has shown that the greenest product is often the one that already exists. Knowing this, we’ve built on eBay’s history 
of facilitating reuse and launched a number of programs and partnerships that make extending the useful life of products easier 
and more delightful, and that are designed for positive, lasting impact.

patagonia

in September 2011, we launched the patagonia 
Common threads initiative + eBay, a storefront 
on eBay.com and patagonia.com where  
consumers are encouraged to resell their used 
patagonia gear, extending its useful life and  
reducing the manufacture of new products.  
in 2013, the program will be expanded to the  
uK market.

view video >

19,794
coats & jackets sold

56,100
common threads pledgers (total to date)

26,873
unique buyers (total to date)

$700K
total revenue

28,324
ITEMS (RE-) SOLD

THROUGH PROGRAM

PATAGONIA – 2012

pga traDe-in netWorK

inspired by our work with patagonia, we joined 
forces with pga professionals in the summer of 
2012 to promote the trade-in and resale of golf 
equipment in a branded storefront that appears 
on eBay.com and pga.com. 

view video >

http://www.ebayinc.com/sites/default/files/section_attachment_downloads/CoolerResearch.pdf
http://www.ebayinc.com/social-innovation/enabling-greener-commerce/greener-marketplace
http://www.ebayinc.com/social-innovation/enabling-greener-commerce/greener-marketplace
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HaLF.Com

in 2011, Half.com began offering a rental  
program for textbooks. in 2012, more than 
200,000 students used this service to borrow, 
rather than buy, course materials.

view video >

212,185
unique users renting textbooks

2
average number of books rented per user

120 Days
most popular rental period

404,232
TEXTBOOKS RENTED

HALF.COM – 2012

inStant SaLe

Since october 2010, customers have  
resold hundreds of thousands of devices  
through the eBay instant Sale program on  
eBay.com, eBay.ca and eBay.de, and  
responsibly recycled thousands more.  
in 2013, eBay.com integrated the uS and  
Canadian instant Sale platforms into core  
selling initiatives and shuttered the  
standalone programs; we’ll be sharing  
outcomes as the program – and our  
consumer selling initiatives – continue  
to evolves.

EBAY INSTANT SALE – 2012

51,102
DEVICES TRADED IN

40,142
smartphones traded in

6,990
tablets traded in

1 Cell phones & smartphones

2 iPads, tablets & eReaders

3 iPods & MP3 players

4 PC laptops & netbooks

5 Computer systems

1 Mobile phones

2 Tablets & eReaders

3 Digital cameras

4 Video game consoles

5 Notebooks & netbooks

GERMANYUSA

EBAY INSTANT SALE – TOP 5 DEVICE CATEGORIES TRADED IN (ALL TIME)

enabling greener Commerce

http://www.ebayinc.com/social-innovation/enabling-greener-commerce/greener-marketplace
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enabling greener Commerce

Find out more >

http://www.ebayinc.com/social-innovation/enabling-greener-commerce/greener-marketplace
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SHopping greener on eBay

across the eBay marketplace, millions of people are buying stuff every day. in an effort to make it easier for our buyers to shop 
for products with a lighter impact on the environment, we have:

Developed a handy buying guide for consumers to help 
them shop greener. view more >

Launched a green portal into the site that makes it easier 
for people to find greener products.  view more >

Created a green driving hub within our motors category 
to educate buyers, surface more energy-efficient  
vehicles and recycle auto parts.  view more >

added filters and search criteria to eBay.com – like 
organic cotton and bamboo in the Fashion category –  
to make it easier for sellers to list and buyers to find 
products with greener attributes.  

enabling greener Commerce

http://green.ebay.com/buy/buygreen/
http://green.ebay.com
http://green.ebay.com/green-driving/
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environmental advocacy
We believe that some of the most important work we do to enable greener commerce are our efforts to use our voice and the 
power of our global brand to effect industry-shifting policy change.

We’re active at every level – local, state, national, and global – on issues like access to renewable energy that we believe will 
move the needle on climate change over the long term. We align with other global brands through advocacy organizations 
like Businesses for innovative Climate and energy policy (BiCep), and trade associations like information technology industry 
Council (itiC) and Silicon valley Leadership group (SvLg) to weigh in on, and add our voice to the debate.

our work in utah is just one example of how we’re moving the needle on effective policy. partnering with State Senator mark 
madsen in the spring of 2012, we played a pivotal role in bringing to fruition new legislation that allows non-utility energy 
consumers in utah to buy and transmit power directly from renewable energy developers. the result was a win-win: we 
expanded our ability to reduce the environmental impacts of our operations and the State has gained new opportunities for 
economic development.

novemBer 2012

Supported it efficiency initiatives, including participation in White House 
roundtable on it industry Sustainability and Congressional Briefing on 
Data Center efficiency.June 2012 

Signed on to the 2 Degree Challenge Communiqué for rio+20. 

apriL 2012 

played a critical role in the development of renewable energy legislation 
in utah.

FaLL 2010 

Supported California initiatives to reduce greenhouse gas emissions.

Summer 2010 

Supported federal climate legislation.

2012 Policy Milestones

enabling greener Commerce
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We also regularly join forces with nonprofit advocates, peer companies and other stakeholders through memberships and 
affiliations such as the green grid and BSr (Business for Social responsibility) as well as Forum for the Future in europe. 
through these partnerships and affiliations, we engage in industry-level problem solving and innovation, publish white papers 
and share best practices and lessons learned to advance ourselves, our peers and all of our stakeholders, toward a more 
sustainable future.

enabling greener Commerce
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2015 Goals 
We’ll power the world’s largest 
platform for charitable giving

Download the Full Scorecard >

powering giving

through an increasingly global and diverse portfolio of businesses, as well as cutting-edge 
tools that enable anytime, anywhere transactions, our approach to powering charitable giving 
is three-fold:

By way of paypal, eBay, StubHub, and the rest of our global portfolio, we’re pioneering new, 
disruptive giving solutions that take advantage of each business’s unique assets to rally our 
customers in support of charitable causes. as we jointly work to drive the next generation of 
commerce, we’re committed to building a future that enables and inspires charitable giving at 
a scale never seen before. With hundreds of millions of users and the trust that comes with 
processing billions of dollars in donations for nonprofits around the world, we think we can 
make a pretty good start. 

at eBay inc., our approach 
to charitable giving is 
grounded in what we do 
best – technology-enabled 
commerce. We’re working 
to extend our business 
models to create a worldwide 
network for good that 
inspires everyone – whether 
individuals, nonprofits or 
global brands – to take action.

1  Connect people with 
easy ways to support 
the causes they  
care about

2  enable nonprofits to 
raise mission-critical 
funds and connect with 
donors in new ways

3  offer innovative ways 
for retail partners and  
celebrities to extend 
their positive impact 

Photo taken during PayPal nonprofit partner Team Rubicon’s Hurricane Sandy recovery efforts. Rockaway, Queens, November 2012. 

http://www.ebayinc.com/system/download_links/pdfs/eBaySI_Goals_FINAL3.pdf?download=1
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powering giving

WHERE WE WERE IN 2012

32.4 million customers took action on behalf of a  
charitable organization through our programs and  
platforms in 2012.

HoW WE’ll GEt to 2015

We’ll look to expand our programs internationally,  
further embed giving features and tools into core  
product experiences and enhance our offerings through  
incentives, personalization and relevance, making them 
more accessible and attractive to our customers.

More donors 
GoAl   Double the number of customers that take action on behalf of a charity through our giving  

programs and platforms

WHy It’s ImpoRtANt

We believe that the good that we do as a 
company is only the beginning – our bigger 
opportunity is to enable our hundreds of  
millions of customers to do more good.

WHERE WE WERE IN 2012

$3.7 billion generated for charitable organizations 
through our giving programs and platforms in 2012.

HoW WE’ll GEt to 2015

By leveraging our core technologies and business  
processes; expanding our partnerships with merchants, 
retailers and brands, and embedding charitable giving 
into all of our commerce experiences, we believe we 
have the potential to significantly increase the funds 
raised for charitable organizations over time.

More funds generated 
GoAl   Double the total value of funds generated for charitable organizations through our  

giving programs and platforms

WHy It’s ImpoRtANt

our technology and business processes 
can spur more innovative, more  
personalized, and more on-demand  
forms of giving and help charitable  
organizations ultimately raise more  
money towards their missions.

WHERE WE WERE IN 2012

more than 332,000 charities benefitted from our giving 
programs and platforms in 2012.

HoW WE’ll GEt to 2015

By consolidating and streamlining our charity  
on-boarding flows, cross-promoting our offerings so 
they’re more easily findable, and enhancing the value 
proposition of participation for charities, we have a 
huge opportunity to create value for twice as many 
charities by 2015.

More charities benefitting  
GoAl  Double the number of charities that benefit from our giving programs and platforms

WHy It’s ImpoRtANt

We believe that every organization can 
benefit from our suite of giving programs 
and platforms, and we’re committed to 
opening them up to as many as we can, 
regardless of their mission, size,  
or location.
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THE IMPACT OF OUR GLOBAL EFFORTS

powering giving

Find out more >

http://www.ebayinc.com/social-innovation/powering-giving
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SuperStorm SanDy CaSe StuDy

in the weeks following Superstorm Sandy’s devastating landfall in the northeastern united States, eBay inc. mobilized our 
brands, customers, and resources to support the affected community. From waived paypal fees to donated concert tickets to 
pro-bono software licensing, eBay inc. brands stepped up in their own unique ways to ensure the families and communities in 
the area received the support they needed.

powering giving

Download Case Study >

http://www.ebayinc.com/sites/default/files/eBayInc_SandyResponseFINAL.pdf
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paypal for nonprofits 
today, hundreds of thousands of nonprofit organizations tap into paypal’s full suite of 
fundraising tools to take their efforts to the next level. and more than 100 million users trust 
paypal as a fast, easy-to-use, and secure way to support the causes they care about most, 
from local community initiatives to international disaster relief efforts.

With the billions of dollars in donations and other payments we process on behalf of charitable 
organizations every year, we’re seeing the old models of fundraising rapidly give way to a 
whole new paradigm for donor engagement. new platforms and technologies, like mobile and 
social, are enabling causes to reach current and potential donors wherever they are and raise 
the funds they need to pursue their missions. in 2012, we saw mobile-enabled giving grow by 
97% globally from the year prior.

paypal is committed to using new technologies to make fundraising easier and more 
affordable for nonprofits around the world – not to mention more accessible and enjoyable  
for donors. 

more than just provide nonprofits and causes with the technical tools they need to raise 
funds, we’re also committed to help them cultivate new donors by inspiring paypal users to 
give. time and again we’ve seen how generous this community can be when presented with 
simple ways to support their favorite cause as part of their daily life. 

as we strive to make giving quicker, simpler, safer and more delightful, and as we connect 
more of our user base to philanthropic opportunities they never before knew existed, we’re 
empowering a whole new generation of donors to begin doing their part. With a growing base 
of users in more than 190 countries, paypal helps causes of all sizes and varieties cultivate the 
communities of supporters they need to extend their impact, and empowers individuals the 
world over to realize their giving potential, no matter how big or small.

powering giving

Children’s miracle network Hospitals 
took advantage of paypal Here to capture  
$10,000 in donations by swiping credit 
cards on the spot during a private  
golf tournament.

Learn more >

paypal uK hosts an annual Charity Hack 
Weekend bringing together developers 
and fundraisers from across the uK to 
create new software tools that will make 
charitable giving faster and easier.

Learn more >

CASE STUDIES

http://www.ebayinc.com/system/download_links/CMN_FINAL.pdf?download=1
http://battlehack.org
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eBay-enabled giving
over time, the eBay marketplace has evolved into a powerful driver and enabler of global 
commerce. inspired by the generosity and compassion that our vast network of buyers, 
sellers, retailers and global brands has demonstrated over the years, we’ve built a suite  
of virtual tools that enable not only commerce – but also charitable giving – at an  
unprecedented scale. 

our eBay giving programs around the world provide simple and effective ways for our 
community to support the causes they care about most as they shop and sell. Buyers can 
shop on behalf of their favorite nonprofits by browsing listings that support specific causes, 
taking part in celebrity auctions or disaster relief campaigns, or by simply adding a donation 
to their purchase at checkout. Sellers are encouraged to donate a percentage of sales to 
nonprofits and are rewarded with a fee credit for their generosity. and we make it free for 
nonprofits to realize the benefits of selling items through the world’s largest  
online marketplace. 

our vision is simple: use our global platform to enable more people to give more money to 
more organizations – anytime, anywhere they want.

powering giving

BBC Children in need is pioneering new, 
innovative approaches to fundraising 
through their partnership with eBay uK.

Learn more >

niKe, michael J. Fox Foundation and eBay 
joined forces to offer Back to the Future 
fans the opportunity to own one of only 
1,500 pairs of the iconic mag shoe – and 
raised $4.7 million for parkinson’s research.

Learn more >

CASE STUDIES

http://www.ebayinc.com/system/download_links/BBCCIN_FINAL.pdf?download=1
http://www.ebayinc.com/system/download_links/NikeMag_FINAL.pdf?download=1
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StubHub Foundation 
each year, millions of people use StubHub to book tickets for concerts, sporting events, and 
other activities. if they change their minds or find they can’t make it, we try to make it right.  
in 2010, we decided to use these tickets to benefit the communities we serve. 

Called “give-and-go,” the program auctions extra tickets donated by StubHub through the 
eBay marketplace with 100 percent of the proceeds going to charity. in 2012 alone, the 
program raised over $970,000 for nonprofit organizations. 

Capitalizing on our early momentum, we decided to create the StubHub Foundation in 
2012 to grant funds raised through the give-and-go program. our funds advance the 
work of innovative, effective programs that encourage and build confidence and academic 
achievement in youth through engagement and empowerment in arts and recreation – the 
groundwork necessary for any great performance or sports game to which we sell tickets.

the StubHub Foundation teams up with partners like the american Heart association, real 
options for City Kids, London’s Chickenshed theatre and Beyond Sport to support programs 
that find unique ways to get youth involved in our communities. 

as more people use give-and-go to buy tickets to their favorite activities, we’re able to do 
more good by supporting the efforts of charitable organizations around the world that are 
creating brighter futures for young people. 

as one of the leading sponsors of the 
2012 american Heart association Bay area 
Heart Walks, StubHub, its Foundation and 
its employees helped raise and donate 
more than $170,000 to promote healthy 
hearts and hosted a variety of healthy 
activity stations for youth.

powering giving
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over the years, hundreds of these employees have presented ideas big and small to our 
leaders on how to drive eBay inc.’s positive impact into the far corners of the world. 

today, not only do many of those initiatives and ideas still live on as part of our Social 
innovation portfolio – we continue to prioritize identifying and supporting these passionate 
‘intrapreneurs’ as a key element of our strategy. 

explore the ways in which our employees – regardless of their role, level, geographic location 
or business unit – are making a positive impact at eBay inc.

as far back as the company’s 
founding in 1995, our 
employees – including 
our very first employee, 
founder pierre omidyar – 
have been not only driven 
by a spirit of innovation and 
entrepreneurship, but guided 
by a sense of purpose. 

StubHub employees on the Connecticut GIVE Team participated in a 
Mud Volleyball Tournament for the Epilepsy Foundation of Connecticut.

employee
engagement
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GREEN AND GIVE TEAM LOCATIONS
Dublin, Ireland Green team  •  eBay

members of the Dublin 
green team helped plant 
1000 trees in one day as 
part of the one million 
trees project. they also 
provided funding to plant 
another 1500 trees – one 
for each green team 
member in europe.

Georgia GIVE team  •  eBay enterprise 

the team raised $6,583 
for the american Cancer 
Society and participated 
in the relay For Life.

read more stories > 

employee engagement

green team

the eBay green team, founded in 2007, includes more than 3,000 employees from 24 offices around the world. teams of 
employees from eBay, paypal, StubHub and many of our other businesses rally together in local offices to implement projects 
such as bike share programs, community events and even local advocacy campaigns. 

give team

Since 2008, hundreds of employees in more than 30 eBay inc. offices around the world have partnered with eBay Foundation 
to support mission-driven organizations in their local communities. as give team members, these employees help select 
organizations that receive nearly $1 million in grants each year, plan charitable activities such as donation drives and promote 
and host employee volunteer events in the cities in which they live and work.

http://www.ebayinc.com/social-innovation/employee-engagement
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employee engagement

Beyond our green and give teams, employees in diverse roles and locations have partnered 
with our Social innovation team to use their unique skills and business goals to drive positive 
social impact. 

much of this work happens informally – between meetings, during commutes, as side 
conversations. in late 2012, however, we started to formalize some of these efforts.  
teams of employees around the world partnered with eBay Foundation to engage with some 
of our nonprofit partners on projects that require specialized skills. 

in addition to our employee volunteer and engagement programs, we encourage our 
employees to use our Social innovation programs to maximize their impact when they buy  
and sell on eBay, invest and donate to their favorite charities. 
 
Here’s some of the work that’s underway:

HomeS For tHe HoLiDayS

as part of our 2011 Holiday gift to our eBay inc. employees across the world, we sent teams 
of employees to villages in Brazil, China and india in the spring of 2012 to build houses with 
the Habitat for Humanity global village program.

a team of eBay marketing and brand experts from  
our San Jose headquarters partnered with Habitat  
for Humanity to help them build a new brand vision 
for both the global village and Collegiate  
Challenge programs.

team india team guangdong team Brazil team Sichuan
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eBay Foundation 
We emphasize two primary areas of focus:

Creating eConomiC opportunity

eBay Foundation’s grantmaking is designed to support and help scale market-based 
approaches to empowering economic opportunity in vulnerable communities around the 
world. our efforts, which we refer to as the opportunity project, are focused on applying 
resources – from funding to technology, mentoring to training – to connect disadvantaged 
people with opportunities to become economically independent.

empLoyee engagement

in communities around the world where eBay inc. has business operations, employees 
are involved in promoting and managing charitable giving and volunteerism. through eBay 
Foundation give teams, employees are directly involved in recommending grants to 
organizations that are the most important to them and address critical community needs.  
We also offer a matching gift program to employees and coordinate volunteerism efforts 
around the world.

in addition to our primary areas of focus, eBay Foundation engages in giving in the wake of 
natural disasters, as well as local grantmaking in the communities where the majority of our 
employees are based – primarily our global headquarters in San Jose, Ca.

outside of eBay Foundation, we also engage in corporate giving programs tied to our areas 
of strategic focus. eBay Foundation reaches out directly to potential partner organizations 
or receives recommendations for give team grants through our employees. neither eBay 
Foundation nor eBay inc. accepts unsolicited grant proposals.

the first corporate foundation 
to be endowed with  
pre-ipo stock, eBay 
Foundation was established 
in 1998, underscoring the 
company’s early commitment 
to philanthropy. over the 
years, eBay Foundation has 
made investments toward 
a vision of all people being 
able to participate fully in the 
global economy.
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running a responsible Business 
We think we can do more than simply meet our legal and regulatory requirements – we 
see an opportunity to set eBay inc. apart as a trusted partner of choice for everyone, no 
matter how they interact with our company. We do this by holding ourselves to the highest 
ethical standards, treating all our customers and their personal information with care, and by 
empowering an open and diverse workplace.

CompLianCe & etHiCS

our Code of Business Conduct outlines our values and expectations for our employees, 
including the legal requirements we must meet. eBay inc. has established the office 
of Compliance and ethics to champion our Code and ensure that we meet our shared 
commitments. in addition to setting policies for the company, the office also conducts formal, 
annual company-wide trainings. all employees are assigned Code of Business Conduct 
training, and in 2012, 93% of our employees completed this training. a network of Business 
ethics officers around the globe is also available to provide guidance to employees around 
eBay inc.’s compliance and ethics requirements, and if employees prefer, they can submit 
their questions or concerns anonymously through eBay inc.’s 24-hour integrity helpline.

eBay inc. is currently governed by an 11-person Board of Directors, nine of whom are 
considered independent under the listing standards of the nasdaq global Select market. 
you can review the practices and policies that guide our Board and that reflect our strong 
commitment to our stockholders, community and employees here. 

our executives believe the success of our business is determined by the strength of the 
values with which it is run. From the highest levels of the company to the summer interns, 
we believe maintaining high ethical standards is everyone’s job.

truSt & SaFety

With the high volume of transactions conducted through eBay inc. businesses every second, 
building and maintaining trust is critical for our continued success and growth. to maintain 
the high safety and security standards that we demand for our customers, partners, and 
other stakeholders, we operate a global privacy office, a centrally managed team tasked 
with handling privacy matters for all of eBay inc.’s products and companies across the globe. 
the office has developed a set of global privacy principles that guide our use of personal 
information and ensure that we are transparent, consistent and reliable in our policies.

as we strive to innovate 
within a fast-changing 
commerce landscape, we 
believe that our founding 
principles and fundamental 
beliefs as a purpose-
driven enterprise are more 
important than ever in 
defining who we are.  
We demonstrate these 
beliefs through not only 
our global Social innovation 
strategy and approach, but 
also the ways in which we 
operate our business  
every day. 

http://investor.ebayinc.com/documentdisplay.cfm?DocumentID=649
http://investor.ebayinc.com/directors.cfm
http://investor.ebayinc.com/governance.cfm
http://www.ebayinc.com/who_we_are/leadership
http://www.ebayprivacycenter.com/
http://www.ebayprivacycenter.com/privacy
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running a responsible Business

We also recognize the distinct responsibilities that come along with the unique attributes of our global marketplace. in close 
collaboration with international and domestic law enforcement authorities, regulatory agencies, non-governmental organizations 
and our community of buyers and sellers, our global team of legal and policy experts maintains a list of prohibited and restricted 
items for eBay.com and all of our international sites. and from fashion designers to artists to major global brands, we work 
closely with all rights owners to protect their intellectual property. our verified rights owner (vero) program enables owners  
of ip to quickly and easily report any listings they believe infringe their rights.

We also provide a robust set of resources – on topics ranging from identity protection to hardware and software security – to 
ensure every transaction is as safe and secure as possible. visit the eBay and paypal Security Centers for more information.

DiverSity & inCLuSion

eBay inc. firmly believes that a high-quality, diverse workforce is critical to our success. We strive for a creative and diverse 
workplace in which each employee is treated with dignity, courtesy, and respect for his/her unique experience and cultural 
background. We’re also committed to hiring, promoting, and compensating employees based on their qualifications and 
demonstrated ability to perform job responsibilities. as an equal opportunity employer, eBay inc. promotes equal employment 
opportunity to all employees and applicants, without regard to age, race, color, national origin, physical or mental disability, 
gender, religion, sexual orientation, gender identity, marital or veteran status, condition of pregnancy, genetic information, or any 
other legally protected characteristic.

in 2010, we launched the Women’s initiative network (Win) program, which provides opportunities, tools and resources that 
enable women to learn, grow and develop. to date, we’ve hosted two global summits, convening women leaders from around 
the world at our global headquarters to participate in intensive discussions and workshops, and network with each other. 

aWarDS & reCognitionS

http://pages.ebay.com/help/policies/items-ov.html
http://pages.ebay.com/help/policies/items-ov.html
http://pages.ebay.com/help/policies/programs-vero-ov.html
http://pages.ebay.com/securitycenter/index.html
https://www.paypal.com/webapps/mpp/paypal-safety-and-security
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socialinnovation@ebay.com

facebook.com/ebayinc

twitter.com/ebayinc

CONNECT
We are excited to hear 
the feedback from our 
employees, customers, 
partners, and other 
stakeholders on our  
Social innovation efforts. 
please don’t hesitate to  
reach out with your 
comments and questions.

blog.ebay.com

youtube.com/ebayinc

mailto:socialinnovation%40ebay.com?subject=eBay%20Inc.%20Social%20Innovation
http://www.facebook.com/ebayinc
http://www.twitter.com/ebayinc
blog.ebay.com
http://www.youtube.com/ebayinc



