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Since our founding, we’ve believed we have a unique opportunity
to create positive social and environmental impact through our business.

A dedication to creating value for our shareholders and society is woven into the fabric of the company — it’s part of who we are.
In 2012, we developed a Social Innovation strategy and set three-year goals across three focus areas: Creating Economic Opportunity,
Enabling Greener Commerce, and Powering Giving. In the years since, we’ve continued to formalize our Social Innovation efforts and
accelerate our impact.
Following a strategic review of the company’s growth strategies and structure, eBay Inc. made the decision to separate eBay and
PayPal into independent, publicly traded companies in 2015. For more than a decade eBay and PayPal have mutually benefited from
being part of one company. However, we believe that creating two standalone businesses best positions each company to capitalize
on their respective growth opportunities in the rapidly changing global commerce and payments landscape, and is the best path for
creating sustainable shareholder value.
Given these changes, we’re closing our current Social Innovation goals and developing new strategies to guide this work at eBay
and PayPal going forward. Although we’re closing these goals sooner than expected, we’ve made substantial progress, meeting
several of our goals early and laying a strong foundation from which both companies can build. In the pages that follow you’ll find
updates and final numbers on our goals, along with statements from our new CEOs, Devin Wenig and Dan Schulman, discussing
the opportunities they see moving forward and their commitment to using the unique assets of each company to drive meaningful
social and environmental impact. Additional information about our Social Innovation work can be found on the corporate websites
of eBay and PayPal.
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We have a lot to celebrate together. Two years into what we originally anticipated to be a three-year journey, we’ve already generated some
incredibly powerful impacts, in partnership with our employees and partners around the world. As the previous pages outline, we’ve made
significant progress on our goals to Create Economic Opportunity, Power Charitable Giving and Enable Greener Commerce – and though we’re
ending our eBay Inc. Social Innovation work earlier than expected, we’re pleased with the foundation we’ve built for these efforts to grow and thrive
at eBay and PayPal going forward.
We’re in the midst of immense change – not only in our industries of commerce and financial services, but also in our businesses as eBay and
PayPal separate and become their own independently traded companies. We remain deeply committed to our Social Innovation efforts and, in fact,
see this as an opportunity to have even more positive impact in the world. We now have two great companies working to drive meaningful, lasting
change through their core business operations, and we’re excited to take advantage of this enormous potential in the coming months and years.

“eBay was built on the idea...
that we can have positive social and
environmental impact through our core
business. Twenty years later, we remain
committed to using our people, technology and
global networks to advance meaningful, lasting
change in the world. I’m excited for even more
good to come.”
- Devin Wenig, eBay

“PAYPAL HAS THE OPPORTUNITY...
to reinvent financial services for so many
who live on the edges of our system today.
Doing our part to bring about this change is
incredibly exciting because we see every day
that when we transform money and expand
participation, we help empower the progress
and potential of people all around the world.”
- Dan Schulman, PayPal

We believe our efforts to use our businesses as engines for positive social and environmental impact are a critical part of our work to position
both companies for sustainable growth over the short and long term. As eBay and PayPal move forward in their next chapter, we look forward
to capitalizing on all our opportunities to generate powerful results for our shareholders and society.
Stay tuned – we’re only just getting started and will have a lot of exciting updates to come!

